
Litigation Research

Using Independent Market 
Research to Develop Objective, 
Admissible Evidence

MMR conducts trial-ready marketing 
research to provide objective information 
about intellectual property litigation issues 
relating to consumers, brands, market 
communications, marketing and sales 
practices, and business economics.

MMR studies use data gathered directly 
from customers as well as expert opinion 
to provide a factual basis for resolving 
legal issues such as trademark and trade 
dress infringement, secondary meaning, 
reverse confusion, deceptive advertising, 
and damage assessment.

 MMR is an experienced, objective, and timely 
consultant for your legal team.

 Retained in more than 80 legal proceedings over 
30 years. 

 Managed by partners with exceptional legal 
experience and academic credentials.

 Experienced analysts of consumer opinions, 
behavior, purchasing process, and confusion.  

 Skilled in the requirements of providing 
admissible evidence through documentary 
evidence and expert testimony.

MMR is the Market Research Expert for
Legal Proceedings

16501 Ventura Boulevard
Suite 601

Encino, CA 91436
Phone (818) 464-2400

Fax (818) 464-2399
www.marylander.com

Our Practice Leaders

Howard Marylander

• Co-founder of and Director, 
Litigation Practice at Marylander 
Marketing Research.

• Previously, President of Haug 
Associates, a Los Angeles-based 
research firm.  Also, held positions 
as a research executive with 
Carnation (now Nestlé) and  
Mattel. 

• Lectured on advanced marketing 
and opinion research for the 
American Marketing Association 
and the American Management 
Association.

• Pioneered new research techniques 
in advertising and packaging 
research, random digit dialing, 
market share estimation, and 
racial and ethnic bias in political 
campaigns. 

• Conducted pioneer study on the 
causes of cancer, with results 
published in The Journal of the 
National Cancer Institute 

• MBA in Marketing, University of 
Southern California.  BS in 
Accounting from the University of 
California at Berkeley.

Bruce Isaacson

• President of Marylander Marketing 
Research.

• Previously, West Coast Practice 
Leader of Executive Development 
for Monitor Group, an 
international strategy consulting 
firm, and marketing and strategy 
consultant at The Boston 
Consulting Group. 

• Extensive industry experience, 
including General Manager for 
$130 million services business, 
Division President at a media 
services company, and Vice 
President for marketing and 
strategy at a national financial 
services company.  

• Previously, Dean’s Doctoral Fellow 
at Harvard Business School and 
author of 14 publications on 
marketing and strategy.  Received 
research awards from Penn State 
and Harvard University,  

• MBA and Doctor of Business 
Administration degrees from 
Harvard Business School.  
Graduated with highest distinction 
as a Baker Scholar. Bachelor of 
Science degree in Engineering 
from Northwestern University. 

Jonathan Hibbard

• Dr. Hibbard is an Assistant 
Professor of Marketing at the 
Boston University School of 
Management, where he has taught 
students in the undergraduate, 
MBA and Executive Education 
programs for 10 years. He is an 
expert on research design and 
statistics, and has published in the 
Journal of Marketing Research, 
Journal of Interactive Marketing, 
Psychology & Marketing, Journal of 
Direct Marketing, Business Strategy 
Review, Encyclopedia Britannica, 
and numerous conference 
proceedings. He has also authored 
a number of teaching cases that 
are used at universities around the 
world and has presented his 
research at national and 
international forums, where he has 
won several best paper awards.

• Dr. Hibbard holds a BS in Business 
Administration from Boston 
University as well as an MBA and 
Ph.D. in Marketing from the 
Kellogg School of Business 
Administration at Northwestern 
University.










